
Screening  and  Hiring  Applicants

An  overwhelming  majority  of  HR  professionals  use  social  media  to  screen  job  applicants,  and  have  subsequently  rejected  candidates,  but  a  small  
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Use  of  social  media  for  screening  candidates:

SOCIAL MEDIA WORKPLACEin the

Phases  of  the  hiring  process  when  social  media  is  used  to  screen  candidates: HR  professionals  who  have  rejected  candidates  because  

of  what  was  on  social  media  sites*:

After  detailed  conversation  with  candidate.
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Sites  most  used  to  screen  candidates:
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LinkedIn Facebook

Most  common  reasons  social  media  isn’t  used  

for  screening:

Concern  about  legal  risk/    
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Every  60  seconds  on  Facebook  there  are:

?
68%  of  users  don’t  

understand  Facebook’s  

  

Media  User

28%

14%
58%

69%  of  social  media  users    

feel  they  have  less  control  

25%  of  Facebook  users  

don’t  bother  with  any  

kind  of  privacy  controls
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Average  age  of  social  media  users  per  site: Gender  demographics  per  social  networking  site:

Facebook LinkedIn
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User  Behavior

Privacy

The  Average  Social  Media  User
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social  media  on  company  computers  and  

handhelds:
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No

sites  causes  problems  at  work:

Yes

No
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53% No 57%

Yes 43%

24 percent  of    

employees  believe    

it  is  acceptable  to  share  

opinions  about  work  via  

social  media

Social  Media  Policies

Monitoring  Employee  Use

Employee  Use  at  Work
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of  social  media  on  company  computers  

and  handhelds:
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